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Introduction
 The forecasts, concerning the future structural

development in agriculture, unequivocally emphasize,
that it is expected the growth of demand for the
food additives prepared on medical grasses, herbs
and other products of special applicability. Use of
natural vegetative substances in herbal medicine,
aromatherapy, the medicinal industry, the food-pro-
cessing industry and other branches of manufacture
by calculations in the further also will extend. From
the point of view of demand it is possible to allocate
three regions in the Europe: the group of the coun-
tries which is focused on consumption, the second
one specializing on manufacture and consumption and
the third group is first of all focused on manufac-
ture.

The European countries first of all concern to
the countries which are focused on consumption, com-
pelled to import as here there is a significant con-
sumption, and the production of the basic materials
(collecting and cultivation) practically is not present,
or in comparison with use is carried out in the mini-
mal size. Among these countries there are the coun-
tries possessing in significant economic potential,
such countries as Germany, the Great Britain, Swe-
den, Switzerland, Norway, Finland, Belgium.

In the Europe among the countries which are
engaged both production, and consumption, there are
countries with extensive internal cultivation and con-
sumption, they constantly or from time to time real-
ize a part of the goods in the world market. Among

these countries it is necessary to note France, Hol-
land, Italy, Spain, Portugal, Turkey.

First of all the former socialist countries, where
there are necessary conditions for cultivation me-
dicinal and oil (flying oils) plants, are engaged manu-
facture and expansion of export.

Considering the conditions dictated by the in-
ternational market, expansion of manufacture of the
branch is possible with use of modern technology and
the competitive prices. From the analysis of market
position and the Hungarian structure of production
follows, that productive expansion of export is pos-
sible by various ways (differentiated) at different
groups of the countries.

In the report I shall show tendencies of foreign
trade in the Hungarian market of herbs in 1997-2003.
We shall familiarize with the Hungarian market of
herbs by means of the data showing the production,
export-import, and also having shown the basic com-
petitors on export.

In my order there are data on the Hungarian
export and realization of collected and grown up kinds
of herbs only since 1999-2001.

(I would like to notice, that the tables appeared
in the report contain the approximated data.)

Foreign trade of herbs in Hungary
For foreign trade of the Hungarian herbs strong

fluctuation is characteristic in 1997-2003. The for-
eign trade turnover (monetary turn) is shown in fig-
ure 1, and the quantity turnover is shown in figure 2.

Figure 1. Tendencies in foreign trade of the Hungarian herbs (HS 1211) in 1997-2003 (thousand USDs)
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We see strong fluctuation of a turn both in ex-
port, and in import. Last years the average turn of
import has made 2,5-3 million dollars that makes
about 1000 tons. The export turn which has been
carried out for the considered period has made 6
million dollars, that is about 3500 tons.

Outstanding year in export is 1998 when ex-
port has made 9 million dollars and realized more than
6000 tons. In import this year is 1999 when 4 mil-
lion import has almost reached the quantity in 3000
tons.

Comparison of total volume (net) and value
shows, that in import in considered years there were
significant changes in the prices and structure. Im-
port of a sweet root and a ginseng is rather small
and strongly change between a category of herbs. It
is possible to notice, that in several years there is
absolutely no import of these products, what it is
possible to draw a conclusion, that purchases car-
ried out by a principle ad-hoc obviously correspond
to demand.

By the HS- nomenclature herbs concern to ba-
sic group HS 1211, which in due time is subdivided
into a sweet root (HS-121110), a ginseng (HS-
121120) and other herbs (HS-121190). However to
herbs also carry green tea (HS-090210 and HS-
090220) in various sorting out (less than three kg or
more).

However the basic part of export and import of
herbs is made by so-called group of other herbs, the
turn of a sweet root, a ginseng and green tea is not
significant. (1,2,3,4 figures well show the mentioned)

Trade of herbs is the vigorous activity for Hun-
gary, in considered years export considerably exceeds

import. All export of herbs is carried out within the
limits of group of so-called other herbs (HS121190),
a turn change, in 1998 having reached a maximum,
in 2000 reaches a minimum and after that constantly
grows.  In 2000 export of herbs hardly exceeded
four million dollars (2,7 million tons) that makes the
least value for the considered period, and it is much
less, than in 1998 when export was nine millions
dollars (six tons). It is necessary to note, that in 2002
and 2003 export has considerably grown from 5000
dollars up to 6900 dollars, however the quantity re-
mained practically the same (in 2002 2800 tons, in
2003 3000 tons).

Import
The structure of interrelations of import of the

Hungarian medicinal grasses multilateral, practically
each region concerns to the basic suppliers (3-4 fig-
ures).

Per 2003 as well as the last years more than
half of import arrived from the European countries
(EU+CEFTA), 1/3 part of import arrived from the
Asian, African and American continents. It is inter-
esting, that among the other countries the European
countries which cannot be ranked neither as the coun-
tries of the European union, nor to CEFTA or EFTA
countries, such countries as Albania, Yugoslavia,
Turkey are the important countries from the point of
view of import. From the point of view of total vol-
ume the most significant countries are (5 figure):
Spain (17,9 %, being stagnation), Romania (15,1 %,
increasing), Bulgaria (12 %, increasing), Germany
(10,5 %, being stagnation), Yugoslavia (7,4 %, be-
ing stagnation).

Figure 2. Tendencies in foreign trade of the Hungarian herbs (HS 1211) in 1997-2003 (Thousand kgs )
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From the point of view of the monetary income
there is the following order (6 figure): Spain (21,6
%), Germany (13,7 %), China (8,4 %, increasing),
Romania (5,2 %,), Yugoslavia (4,3 %), Turkey (4,2
%, increasing), the USA (3,9 %, decreasing), Poland

(3,7 %, increasing), Bulgaria (3,7 %, increasing),
Albania (3,5 %, increasing).

Last years import from Austria, the USA,
Croatia and India has strongly decreased.

Figure 3. Quantitative structure of import of the
Hungarian herbs (HS 121190) in 2003

Figure 4. Monetary structure of import of the
Hungarian herbs (HS 121190) in 2003

Figure 5. Quantitative structure of import of the Hungarian herbs (HS 121190) in 2003
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Export
The most part of export of the Hungarian herbs

(per 2003 more than 95 %) goes on the European
markets. Except for the countries of the Europe among

fifteen largest ex-malt liquors Japan appears only,
whose share makes less than 1 %. (Regional division
by quantity and the received income is shown in fig-
ures 7 and 8.)

Figure 6. Monetary structure of import of the Hungarian herbs (HS 121190) in 2003
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Figure 7. Quantitative structure of export of the
Hungarian herbs (HS121190) in 2003

Figure 8. Structure of the monetary income of
export of herbs (HS121190) in 2003
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The most important markets for the Hungarian
export are all up to one country of the European
Union. In 2003 the most significant countries for
export from the point of view of total volume were

(figure 9): Germany (44,1 %, being stagnation), Aus-
tria (18,9 %, increasing), Italy (14,2 %, being stag-
nation), Spain (7,1 %, decreasing), Switzerland
(4,7%, decreasing), Croatia (3 %, decreasing).

Figure 9. Quantitative structure of export of the Hungarian herbs (HS121190) in 2003
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From the point of view of the monetary income
the most significant countries are Germany (35,6 %),
Spain (19,7 %), Austria (11,5 %), Italy (10 %), Hol-

land (4,8 %), Switzerland (4 %), Croatia (2,7 %),
France (2,1 %). (Figure 10)

Figure 10. Structure of the monetary income of export of herbs (HS121190) in 2003
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At comparison of total volume and the received
income is evident, that from the point of view of
total volume Spain is on 4 place, and from the point
of view of the received income on 2 place among
the countries of the Hungarian export. The situation
is similar to Holland where the volume makes 1,4 %,
and the received income of export is 4,8 %.

Taking in attention of 2002-2003 it is possible
to note, that the volume of export to Switzerland
and to France decreased, however the received in-
come increased, it speaks first of all about the change
of structure of the exported goods, and also about
the change of the world prices for herbs.

Among the countries which are worthy mar-
kets (borrowing 1-4 %), there are the members of
EU (for example France, Holland, Sweden), and also
the Middle Easten European countries (Croatia,
Slovakia, Romania and the Czech Republic).

Unfortunately, concerning to Middle Easten re-
gion and developing countries we have no detailed
data, but in the indirect way we can draw a conclu-
sion who are the present competitors of the Hungar-
ian ex-malt liquors in the important markets for Hun-
garians. About it data inform on import of the Euro-
pean Union (and also other developed countries), for
each country of Middle Easten European region these
markets have defining value.

Using the tables prepared by the Chamber of
commerce on herbs, by means of data for 1999 and
2001 we can track formation of export of some
grown up and collected herbs.

As it is possible to find in the table data on real-
ization in territory of Hungary, we can easily estab-
lish, what herbs use the raised export, and also, that
the most part of internal production goes on export.

Almost for each collected kind it is characteristic,
and as to grown up kinds among them for example in
case of an anise, savory, balm, sweet caraway seeds
or kitchen caraway seeds it is possible to observe,
that export considerably exceeds internal realization.

Among the three dozens major herbs appearing
in the table, is nine which have received develop-
ment in export for last three years. Such plants are
for example savory, balm, sweet caraway seeds,
thyme, marjoram, and among collected kinds yarrow,
wormwood, and also a black elder. Alongside with it
there are seven herbs which export has considerably
decreased. For example such as a camomile, dill,
coriander, Silybum marianum (or Carduus marianum),
and among collected kinds Centaurium minus,
goatweed (Hypericum) or Chelidonium majus. In case
of other herbs the turn is stable or change.

In case of all five herbs annual export makes
more than 100 tons. Those are for example sweet
caraway seeds, kitchen caraway seeds, hip, a field
horsetail and conker (horse chestnut). In case of an
anise, golden-rod, yarrow, nettle, mistletoe and a
black elder the size of annual export changed from
50 up to 100 tons in 2001.

As in the table there are also data concerning
to production of some kinds of herbs, we can estab-
lish, that in case of what kinds decrease in export
was result of decrease in production, and as far as
possible reduction in demand for a foreign market.
Naturally both of a variants are possible simulta-
neously in the event when the changes of production
depend on a market demand. In any case for these
kinds of herbs it is characteristic, that there where
stage-by-stage decrease in export has followed, there
the production will definitely decrease.

HS-
number The name 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 

090210 
Green tea, 
less than 3 
kg 

13 25 61 69 43 171 164 297 288 319 469 

090220 
Green tea, 
more than 3 
kg 

3 1 - 9 10 51 130 128 181 172 254 

1211 Herbs 3392 4282 2170 2336 2784 2426 4055 2376 2674 2850 3173 
121110 Sweet root 5 - 3 - 132 16 - 29 22 17 20 
121120 Ginseng  223 - 54 - 19 27 - 6 23 64 95 
121190 Other herbs 3164 2091 2111 2152 2633 2384 4045 2341 2629 2769 3058 

 

Import of herbs and green tea in Hungary
(thousand dollars)

Source: OECD ITCS; AKI (Agrarian-economic Research Institute)
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Import of herbs and green tea in Hungary
(Thousand kgs)

Source: OECD ITCS; AKI (Agrarian-economic Research Institute)

HS-
number The name 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 

090210 
Green tea, 
less than 
3 kg 

15 3 7 13 12 28 61 116 119 103 69 

090220 
Green tea, 
more 
than 3 kg 

1 0 - 6 1 19 88 102 127 124 161 

1211 Herbs 841 954 821 687 1075 1191 2881 1057 1010 987 989 
121110 Sweet root 4 - 1 - 41 3 - 5 16 3 2 
121120 Ginseng  61 - 25 - 1 3 - 1 1 2 4 

121190 Other 
herbs 776 944 795 655 1034 1186 2879 1051 993 982 983 

 

Export of herbs and green tea in Hungary
(Thousand dollars)

Source: OECD ITCS; AKI (Agrarian-economic Research Institute)

Source: OECD ITCS; AKI (Agrarian-economic Research Institute)

Export of herbs and green tea in Hungary
(Thousand kgs)

HS-
number The name 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 

090210 
Green tea, 
less than 
3 kg 

9 83 59 41 - 68 149 316 307 502 1072 

090220 
Green tea, 
more than 
3 kg 

26 87 - - - 1 1 0 0 3,5 7 

1211 Herbs 6870 7361 8236 7417 6896 9030 5734 4389 4484 5026 6873 
121110 Sweet root - - - - - - - 0,4 0,3 0,3 22 

121120 Ginseng 
 - - - - - - - 0,5 0 0,2 2,4 

121190 Other 
herbs n.a. n.a. 8218 7277 n.a. 9029 n.a. 4388 4484 5026 6849 

 

HS-
number The name 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 

090210 
Green tea, 
less than 
3 kg 

22 6 8 5 - 3 17 53 50 91 127 

090220 
Green tea, 
more 
than 3 kg 

1 8 - - - 0 0 0 0 0,5 2 

1211 Herbs 6330 5045 5375 4132 4109 6170 3549 2783 2530 2814 3024 
121110 Sweet root - - - - - - - 0 0 0 11,5 

121120 Ginseng 
 - - - - - - - 0 0 0 0 

121190 Other 
herbs n.a. n.a. 5351 4075 4105 6168 3549 2774 2530 2814 3012 
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Source: AKI, (Agrarian-economic Research Institute), 2005

Structure of import of herbs (HS 1211) in Hungary
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 In total in 
the world 6895 4107 9029 6168 5732 3549 4389 2783 4484 2530 5026 2814 6873 3024 

 
From them 
the EU 
country 

6060 3642 8012 5799 5116 3254 3639 2232 3943 2246 4299 2419 6104 2707 

1 Germany 3946 2152 5050 3162 3656 2295 2077 1489 1541 1231 1838 1366 2460 1340 
2 Spain 291 312 372 407 135 225 612 92 1387 235 1490 303 1346 213 
3 Austria 535 517 1642 1859 442 239 394 299 423 351 227 155 790 570 
4 Italy 640 344 417 160 488 329 212 181 323 298 460 476 684 428 
5 Holland 150 106 112 83 49 56 87 54 19 15 34 23 327 43 

6 Switzerlan
d 407 145 307 102 175 66 211 133 203 140 237 151 277 141 

7 Sweden 98 17 124 27 73 3 56 2 13 1 84 11 259 46 
8 Croatia 79 40 70 36 116 55 134 61 104 47 204 133 182 91 
9 France 297 108 248 88 212 85 164 99 153 78 116 67 143 48 

10 The Czech 
Republic 90 62 77 48 61 38 48 40 45 37 61 22 84 34 

11 Slovak 
Republic 69 62 258 46 72 42 60 33 27 12 48 24 84 25 

12 Great 
Britain 61 21 46 12 51 14 32 11 74 30 47 16 48 13 

13 Denmark 0 0 0 0 0 0 1 0 0 0 0 0 46 5 
14 Japan 0 0 4 2 3 2 3 2 18 4 22 6 40 10 
15 Romania 21 6 198 52 71 18 57 23 34 16 7 3 21 6 
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Source: AKI, (Agrarian-economic Research Institute), 2005

Structure of export of herbs (HS 1211) in Hungary
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the world 
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5 1075 2426 1191 405

7 2881 2376 105
7 2674 1010 2850 987 3173 989 

 
    From 
them the EU 
country (15) 

102
6 692,5 804 681,6 702 2520,5 757 514 1190 795 1187 780 1244 750 

1 Spain 29 9 20 3 22 5 297 115 611 231 532 176 660 176 
2 Germany 683 245 511 143 360 119 260 101 323 101 370 116 445 104 
3 China 28 11 35 14 34 15 75 26 85 33 204 34 341 51 
4 Romania 108 109 54 52 26 27 51 64 80 58 113 91 158 149 
5 Yugoslavia 0 0 13 6 46 38 21 9 41 44 143 106 132 73 

6 Turkey 71 23 23 9 197
6 1996 45 14 35 17 67 26 130 38 

7 USA 154 100 334 110 292 27 445 80 324 19 370 23 120 8 
8 Poland 86 35 21 6 83 27 34 13 36 13 49 19 115 30 
9 Bulgaria 256 176 95 61 162 154 103 96 66 77 80 81 113 119 
10 Albania 83 14 101 20 100 40 23 21 35 22 63 24 107 17 
11 Morocco 24 8 16 5 15 6 14 7 17 7 15 7 98 24 
12 Egypt 579 139 262 55 53 20 81 34 57 22 29 15 95 45 
13 Italy 144 20 74 9 55 13 55 6 50 6 55 5 69 5 
14 Israel 73 5 0 0 0 0 0 0 19 3 36 4 59 6 
15 Sudan 44 16 38 13 54 22 43 20 14 7 38 16 59 17 
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The remark: PROD= production, INTER =internal realization, EXP = export
Source: Chamber of commerce on herbs

Production of grown up and collected herbs in territory of Hungary, internal realization and export
(thousand kgs)

 1999 2000 2001 
 PROD INTER EXP PROD INTER EXP PROD INTER EXP 

The grown up kind 
Angelica 80 10 25 28 10 25 50 50 25 
Anise 55 20 10 250 20 180 90 32 75 
Basil 15 12 0 15 12 0 15 20 0 
Savory 45 8 14 35 8 14 70 20 35 
Peppermint 12 12 0 14 12 0 45 20 20 
Balm 60 8 23 55 8 23 32 7 33 
Sweet caraway 
seeds 700 120 360 500 100 350 100 120 400 

Thyme 35 20 8 35 20 8 35 20 15 
Camomile 120 40 120 40 30 85 150 40 11 
Dill 180 45 90 150 45 60 100 45 40 
Kitchen caraway 
seeds 1000 140 630 600 120 450 440 240 500 

Coriander 550 130 280 350 110 210 130 120 40 
Marygold 8 14 0 8 14 0 5 14 0.4 
Lovage-spice 
(condiment) 60 10 12 35 10 12 60 1.8 12 

Lavender 10 8 0 9 8 0 12 12 0 
Valerian 55 25 20 40 25 20 40 25 20 
Marjoram 70 25 5 55 25 5 70 25 25 
Silybum marianum 
(Carduus 
marianum) 

550 80 290 400 80 290 100 90 29 

Malva sylvestris 
ssp. Mauritiana 15 5 10 12 5 10 6 6 12 

collected kind 
Agrimony 30 5 25 25 5 25 25 5 25 
Golgen-rod 55 5 50 55 5 50 50 5 50 
Yarrow 65 11 44 55 11 44 50 11 50 
Nettle 12 20 85 85 20 85 85 20 85 
Hip 180 40 170 210 40 170 220 40 170 
Mistletoe 50 8 42 45 8 30 60 8 52 
Wormwood 30 5 20 25 5 20 30 5 25 
Black elder 40 10 30 40 10 30 60 10 60 
Hawthorn (may) 35 10 25 25 8 15 20 10 25 
Dandelion 45 5 40 35 5 40 30 5 40 
Lime (linder) 35 20 20 30 20 20 35 20 20 
Centaurium minus 40 8 30 15 5 15 5 18 3.5 
Field horsetail 145 30 125 85 30 50 75 30 125 
Goatweed 60 15 85 25 5 25 5 15 8.5 
Conker (horse 
chestnut) 150 10 180 120 10 180 190 10 180 

Chelidonium 
majus 45 5 42 25 5 20 10 5 4.2 
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It is rewarding to analyse, in what countries
are the most running some kinds of the Hungarian
herbs, what medicinal herbs appear in import of some
countries and in what parities.

 Competitors
Competitiveness of the Hungarian herbs from

the end of 90-s’ years gradually spoiled in compari-
son with its east-European competitors. The great-
est competitor is Poland. The Polish herbs appear in
the market under such low price, and the Hungarian
suppliers are not capable to receive the basic mate-
rial under such price, thus for the Hungarian manu-
facturers and collectors there is economically not
favourable this activity. The situation is similar to
the Yugoslavian countries-descendants. In this terri-
tory after the termination of the Balkan war cheap
export has begun again. Last years it is probable the
most important reason of decrease in the production
and export. As an explanation of cheap Polish export
can serve subsidies for manufacturers though we
cannot prove their existence.

All a greater competition is made by Bulgaria
and Romania. Both countries grow up plants in good
climatic conditions. Alongside with grown up herbs
number and quantity of collected wild kinds is also
considerable.

 Strategy
At a formulation of export strategy I have ap-

plied division of the countries on the groups(made in
introduction), on this division from the point of view
of demand there are three brightly allocated regions
in the Europe.

In the Southern European countries focused on
consumption (Germany, England, Switzerland, the
Scandinavian countries, etc.) real alternative for the
short-term period is represented in expansion of ex-
port of the basic material. First of all can be increased
export of the qualitative medical products. The im-

portant criterion is that the price for medical prod-
ucts was competitive in comparison with the prices
of developing countries. It is possible the smaller turn
of the goods of excellent quality. In this respect quali-
tative parameters and the prices of the western
manufacturers are authoritative. On the long-term
period expansion of export of goods with higher de-
gree of processing is desirable. However for this pur-
pose it is necessary concentration of internal sources
of development, modernization of “know-how”, a
putting in order of system of delivery of sanctions to
manufacture of the goods. Without it export of goods
with higher degree of processing to the western coun-
tries remains only illusion.

In the countries for which it is characteristic
both production and consumption (France, Holland,
Spain, Italy, etc.), on the short-term period first of
all there is represented an opportunity of expansion
of export of the basic material of average quality (in
comparison with the prices of developing countries
the goods of average quality can be sold under rather
low price). These countries make the goods of high
quality, and thus only in case of shortage of the goods
import is carried out. On the long-term period it is
expedient export of the fitomedicines with high de-
gree of processing. The condition for this purpose is
similar with above written.

In the countries focused on export, on manu-
facture of medicines (CIS countries, Poland, Czechia,
Slovakia, Romania, Bulgaria, etc.) manufacture of
medicinal and oil plants, and also primary processing
of a vegetative biomass (possible absent elements
are rather quickly made) occur. Thus in these coun-
tries (exception in case of shortages) it is not ex-
pected significant Hungarian export. Export activity
can be expanded in two directions. On the short-term
period it is possible to expand export of the medici-
nal goods, fitocosmetics. On the intermediate term
period it is necessary to analyse, that is it possible to
adjust again previous (concerning a plenty) export of
herbs.




